Amanda Smith
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Portfolio: amandasmith.net
LinkedIn: linkedin.com/in/saraamandasmith
STRATEGIC COMMUNICATIONS & CONTENT LEADER
Editorial Leadership • Content Strategy • Executive Communications • Brand Storytelling
Strategic communications and content leader with 30 years of experience helping organizations connect with audiences through compelling storytelling, executive communications, and integrated content strategies. Experience spans corporate, nonprofit, and media environments, with expertise in translating complex information into clear, engaging content that builds trust, strengthens brands, and inspires action. Recognized for editorial excellence, cross-functional leadership, and developing communication strategies that advance organizational goals.

SELECTED ACHIEVEMENTS
· Led enterprise-wide communications strategy supporting a national manufacturing organization with international operations.
· Produced hundreds of communication assets—including executive communications, articles, thought leadership pieces, and integrated marketing campaigns—across multiple industries.
· Established communication standards and editorial processes that strengthened organizational consistency and cross-functional collaboration.
· Directed award-winning public relations initiatives that increased organizational visibility and reinforced brand reputation.
· Served as editorial lead, ensuring clarity, consistency, and brand integrity across all communications.

CORE EXPERTISE
Strategic Communications • Editorial Leadership • Content Strategy • Executive Communications • Storytelling • Copywriting & Editing • Public Relations • Brand Messaging • Cross-Functional Leadership • Audience Engagement • Team Leadership • Project Management



PROFESSIONAL EXPERIENCE
Thompson Pump & Manufacturing Company | Marketing & Communications Manager | 2023–Present
Lead the organization’s communications function, currently as a department of one, overseeing strategic communications, executive messaging, public relations, content strategy, brand management, and integrated marketing.
· Lead enterprise-wide content strategy, overseeing executive communications, public relations, brand messaging, corporate storytelling, and integrated marketing initiatives.
· Develop audience-centered communication strategies and produce content across web, email, print, multimedia, and social channels that strengthen employee engagement, customer communications, brand awareness, and organizational growth.
· Write, edit, and oversee executive communications, technical articles, and marketing content while establishing editorial standards and governance processes that strengthen consistency and collaboration.
· Partner with executive leadership and cross-functional teams while managing agencies, creative partners, and concurrent communication initiatives to ensure timely, high-quality execution.
· Translate highly technical engineering concepts into accessible communications for diverse audiences.
· Develop long-term communication plans supporting organizational objectives and business priorities.
· Directed national public relations initiatives that elevated brand visibility, expanded media engagement, and earned industry recognition.

Communications Leadership
Benedict Advertising | PR & Influencer Marketing Director | 2017–2023
American Advertising Federation of Daytona Beach (AAF Daytona Beach) | Board of Directors – Public Relations Chair | 2025–Present
Junior League of Daytona Beach | Board of Directors – Director of Communications | 2023–2025
Luisa Graff Jewelers | Marketing Manager | 2016–2017
Colorado Springs Switchbacks FC | Director of Marketing & Public Relations | 2014–2015
· Developed integrated content strategies that strengthened organizational reputation, increased audience engagement, and supported business growth across corporate, nonprofit, higher education, and technology organizations.
· Launched and led Benedict Advertising’s first influencer marketing division, expanding integrated communications capabilities for regional, national, and international brands.
· Wrote and edited hundreds of communication assets, including feature stories, newsletters, website content, speeches, presentations, case studies, annual reports, marketing collateral, press releases, and executive messaging.
· Collaborated with executive leadership, subject matter experts, and cross-functional teams to translate complex information into clear, compelling, audience-focused communications.
· Led public relations efforts that generated media coverage, strengthened stakeholder relationships, and increased organizational visibility.
· Oversaw content calendars, communication plans, and publication schedules while managing multiple priorities and meeting aggressive deadlines.
· Mentored colleagues, managed creative partners, and guided contributors to produce polished, accurate, and engaging communications.
· Directed special events, campaigns, and outreach initiatives supporting organizational goals and community engagement.

Broadcast Journalism Leadership
KRDO-TV, KDVR-TV, KKTV | Executive Producer, Senior Producer, Producer, Editor | 1996–2014
· Led award-winning television newsroom operations, directing editorial strategy, breaking news coverage, crisis communications, and multidisciplinary teams in fast-paced, deadline-driven environments.
· Wrote, edited, and approved news scripts for air, digital platforms, and special programming.
· Managed breaking news coverage, balancing speed with accuracy, ethics, and sound editorial judgment.
· Guided editorial decision-making during high-profile breaking news and crisis coverage while maintaining journalistic integrity and accuracy.
· Conducted interviews with government officials, business executives, community leaders, and subject matter experts.
· Trained and mentored journalists, providing editorial guidance and constructive feedback to strengthen storytelling and writing quality.
· Earned multiple awards recognizing excellence in journalism, storytelling, leadership, and public relations.

EDUCATION
Master of Science, Tourism Management | Colorado State University | 2015
Master of Science, Communications Management | Colorado State University | 2003
Bachelor of Arts, Journalism & Technical Communications | Colorado State University | 1996

PROFESSIONAL AFFILIATIONS
Public Relations Society of America (PRSA) | Member | 2022 – Present
American Advertising Federation of Daytona Beach | Board of Directors – Public Relations Chair | 2025 – Present
Junior League of Daytona Beach | Board of Directors – Director of Communications, 2023 – 2025 | Member, 2017 – Present

TEACHING & SPEAKING EXPERIENCE
Guest Lecturer | United States Air Force Academy | Political Science 300

TECHNICAL PROFICIENCIES
Microsoft 365 • SharePoint • Salesforce CRM • Microsoft Teams • Marketing Automation Platforms • Adobe Creative Cloud • Google Analytics • AI Strategy & Productivity Tools • Content Management Systems • Project Management Platforms


